
 
 

AOT in Action 

Welcome to AOT in Action, your weekly e-newsletter from the Arizona Office of Tourism (AOT).  

A Message from Director Sherry Henry: 

 
  

Good afternoon, 

 

Have you uploaded your summer travel deals to arizonaguide.com? Be sure your deals are 

available on our consumer website for visitors to find.  This website section receives hundreds of 

thousands of page views annually. It’s a wonderful resource for travelers to find vacation ideas 

throughout the state.  

 

Also, the Governor’s Conference on Tourism is only a week and a half away! Don’t forget to 

register for this valuable event. The conference committee has worked diligently to ensure we 

have an exceptional lineup of speakers and breakout sessions that will offer you practical 

information. I believe we accomplished our goal!  Registration information is in the AOT News 

section below.   

 

 

Have a great week, 

 

 

Sherry Henry  

Director, Arizona Office of Tourism  

 

 

 
 

AOT News 

 

Register Now for the 14th Annual Arizona Showcase in Hermosillo 

The Arizona Office of Tourism will hold the 14th Annual Arizona Showcase October 4, 2012 in 

Hermosillo, Sonora, Mexico.  This event promotes fall and holiday shopping, attractions, 

accommodations and medical services throughout the State.  The highlight of the event will be a 

charity fashion show with local models - specifically targeting high income families and 



individuals with a strong propensity to travel.  The cost to participate varies from $900 - $2,500 

depending on type of supplier and level of participation, plus travel expenses and shipping.  The 

deadline to participate is August 31, 2012.  For more information please contact Kristin Swanson 

at kswanson@azot.gov or 602-364-3696.  

New Update to AOT’s Research Web site!  
The following items have been updated in the Research and Statistics section of AOT’s business-

to-business Web site www.azot.gov.  

• Airport Passenger Traffic April 2012  

• County Lodging May 2012 

• National, Regional, Arizona Lodging May 2012 

• Gross Sales & Tourism Taxes April 2012 

• State Park Visitation April 2012 

• National Park Visitation April 2012 

 

For additional information or questions, please contact Melissa Elkins, Research Manager, at 

602-364-3716 or via e-mail at melkins@azot.gov. 

 

Register for Arizona’s Premier Industry Event: Governor’s Conference on Tourism!  

The 2012 Arizona Governor's Conference on Tourism will take place July 11-13 at the Arizona 

Biltmore in Phoenix. The conference begins Wednesday, July 11 with the annual Taste of Arizona 

reception. Thursday will offer many valuable breakout sessions, the Arizona Governor's Awards 

Gala on that evening and an outstanding lineup of keynote speakers to conclude the Conference 

on Friday, July 13. 

 

This year’s keynotes include Scott Stratten, President of Unmarketing; Roger Dow, U.S. Travel 

Association President; and Marti Barletta, national expert on marketing to women.  

 

The Arizona Governor's Conference on Tourism provides valuable networking opportunities, 

professional development sessions, nationally recognized speakers, a dedicated sponsor exhibit 

area and the Governor's Tourism Awards Gala.  

 

The conference, attended by more than 500 statewide industry professionals, is the premier 

event for the Arizona tourism industry to gather information on the latest trends impacting 

travel and tourism. The conference offers an environment that promotes networking and the 

exchange of ideas for the benefit of statewide commerce. For event and registration 

information, visit www.aztourismconference.com.  

 

 

 
 

Upcoming Events & Activities  
 

Governor’s Conference on Tourism  

Date: July 11-13 

Location: Arizona Biltmore, Phoenix  



 

Governor’s Tourism Awards Gala  

Date: July 12 

Location: Arizona Biltmore, Phoenix  

 

Vancouver Media Marketplace 

Date: August 14 

Location: Vancouver, BC 

 

 
 

Industry News 

 

U.S. Travel Industry Applauds G20 Summit Travel Announcement 

The U.S. Travel Association applauded the G20 leaders for recognizing the role travel plays in job 

creation and economic growth and development. For the first time, travel was included in the 

Leaders Declaration issued at the conclusion of the summit. 

 

“The U.S. travel industry applauds the G20 leaders, especially Presidents Obama and Calderón, 

for recognizing the vital role travel plays in economies throughout the world,” said Roger Dow, 

president and CEO of the U.S. Travel Association. “Policies that facilitate travel facilitate 

economic growth. In the U.S. alone, travel supports 14.4 million jobs and has an economic 

impact of $1.9 trillion.” 

  

The G20 announcement builds on President Obama’s announcement earlier this year of a 

national travel and tourism strategy for the U.S. The national strategy sets a goal of welcoming 

100 million international visitors each year by the end of 2021. It is projected that those visitors 

would spend an estimated $250 billion per year, creating economic growth and supporting U.S. 

jobs. 

  

In order to meet this ambitious goal, the U.S. must build strategic agreements with countries 

similar to that reached between Mexico and the U.K. at the G20 summit. Additionally, 

expanding the U.S. Visa Waiver Program (VWP) to include more countries would see significant 

growth in the rate of visits to the U.S. If the 11 likeliest candidate countries achieved VWP 

status, the growth rate of their visits to the U.S. would nearly double.  Including them in 2012 

would generate four million visitors and $41 billion in revenue, supporting 256,000 American 

jobs. (Travel Industry Wire, June 25) 

 

STR Reports Gains in All Areas for Hotels in Americas Region 

The Americas region recorded positive results in the three key performance metrics when 

reported in U.S. dollars for May 2012, according to data compiled by STR and STR Global, which 

reported April gains for the U.S. hotel industry. The Americas region reported a 3.4 percent 

increase in occupancy to 63.4 percent, a 3.1 percent gain in average daily rate to $107.64 and a 

6.6 percent jump in revenue per available room to $68.30. 

 

Among the key markets in the region, Los Angeles rose 5.8 percent in occupancy to 75 percent, 

posting the largest increase in that metric. Two markets experienced double-digit occupancy 



decreases -- Panama City, Panama (down 11.6 percent to 48.1 percent), and Sao Paulo, Brazil 

(down 11.5 percent to 63.9 percent). Boston reported the largest ADR increase, rising 8.9 

percent to $171.87, followed by San Francisco with a 5.8 percent increase to $166.34. Montreal 

(down 9.6 percent to $131.30) and Vancouver (down 9.3 percent to $148.64) ended the month 

with the largest ADR decreases. 

 

Boston increased 11.6 percent in RevPAR to $135.54, reporting the largest increase in that 

metric, followed by Los Angeles with a 10.8 percent increase to $94.53. Four markets posted 

double-digit RevPAR decreases in May -- Panama City (down 19.4 percent to $59.33); Sao Paulo 

(down 16.7 percent to $90.88); Montreal (down 15.8 percent to $90.09); and Vancouver (down 

11.5 percent to $114.15). (Travel Pulse, June 26) 

 

STR Global Releases Preliminary Global Hotel Profitability Results 

Now in its 14th year, STR Global’s Preliminary 2012 Global Profitability survey contains detailed 

data on hotel revenues and costs, showing the dynamic evolution of the sector by city, country 

and region. 

 

“We are pleased to have increased this year’s participation level particularly in Latin America, 

China and across the Middle East,” said Elizabeth Randall, managing director of STR Global. “This 

edition will include new markets across emerging economies, which will provide strategic 

information for hoteliers, investors and developers seeking to understand changes in hotel 

profitability. Whilst our daily and monthly STAR reports provide market positioning information 

to operators, our profit-and-loss data helps both owners and operators during budget 

preparation at understanding gross operating profit (GOP) in relation to revenues and costs 

breakdown.” 

 

Among the findings, in Buenos Aires, Argentina, the gross operating profit per occupied room 

(GOPPOR) ratio in U.S. dollars increased 3.9 percentage points year on year to 29.9 percent 

share of total revenue. The growth was led by increases in occupancy, average daily rate (ADR) 

and improvement in food and beverage profit, which saw total food and beverage revenue 

increasing by $15.91 per occupied room (POR) year on year. During the same period, total food 

and beverage cost increased by $6.73 POR. 

 

In Europe, GOPPOR ratio in Warsaw and Berlin increased by 2.2 percentage points and 0.5 

percentage points, respectively, compared to the previous year. The growth in Warsaw was led 

mainly by an increased ADR (up 2.1 percent), as well as declining rooms payroll and related 

expenses by 6.1 percent POR. In Berlin, GOPPOR growth was led in 2011 by increased total 

revenues (up 7.21 euros POR) year on year, benefiting from a relatively low increase in rooms 

payroll and related expenses (up 0.33 euros POR) and undistributed operating expenses (up 0.12 

euros POR). 

 

In China, Tianjin GOPPOR increased by 19.5 percent year on year in 2011 as RevPAR grew by 

18.2 percent. Tianjin reported increasing rooms department profit (up 2.4 percent) while food 

and beverage profit declined by 8.8 percent. In Delhi, India, declining rate and occupancy in 

2011 led the city RevPAR to decrease year on year by 14.2 percent to $114.53. As a result, room 

department profit POR declined by $22.08, leading GOPPOR to decrease by 16 percent. 

 



In Egypt, Sharm el Sheikh saw total revenues POR declining to $118.69 (down 21.7 percent) in 

2011 as the Arab Spring impacted the leisure destination. With declining revenues, the 

destination saw rising costs. Total room costs rose 13.8 percent POR, and total food and 

beverage costs increased 8.4 percent POR. As a result, GOP declined by $46.77 POR. 

 

Over 2,400 hotels participated in the 2012 profitability survey from Santiago de Chile to Paris, 

from the Maldives to Wuhan in China. The data is reported on per available room (PAR), per 

occupied room (POR) basis and year-on-year percentage changes. The profitability reports, 

which include two years of data, are available for purchase (£900 per market or competitive 

set).  (Travel Pulse, June 27) 

 

 

 

 

 

 

 

 

 

 

 
 

 

Calendar of Events  

Visit www.ArizonaGuide.com to find information on all the exciting events, festivals and 

activities held throughout the Grand Canyon State! 

 

Connect with the Arizona Office of Tourism!  

Become a fan on Facebook! http://www.facebook.com/arizonatravel 

Follow us on Twitter! http://twitter.com/ArizonaTourism 

 

 


